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Hello
 
Here’s an update on some of our recent 
work. It features some exciting projects 
happening across Asia and worldwide 
over the last few months, as well as 
previewing some upcoming work.  
 
To find out more and to download  
a digital version of this mailer go to:  
www.dalziel-pow.com



The Global
Retail Landscape:  
Exciting Times
Established in London since 1983, we opened our 
Shanghai office in 2008 and a third, in Mumbai,  
in 2010. Having worked on a variety of projects 
across Asia over the years, Stephen Cowles   
considers the shifting retail landscape in this 
region and beyond, and the value of design. 

the retailer and changing their demands on their favourite 
brands. Increasingly the retail experience is influencing the 
way we feel about a brand. Advertising creates a promise, 
but that promise is often forgotten at the point of contact, 
the moment of truth, on the sales floor. This is the reality of 
retail around the world – even in the portfolios of some very 
well respected retail brands – we have a lot to do.  
 Domestic retailers, across the APAC region, are upping 
their game. Homegrown brands are emerging, and this 
in turn puts pressure on the international brands to stay 
ahead. The most successful of these retailers are those that 
understand the considerable role played by design. The 
brand environment is second only to product in convincing 
shoppers that one store is better than the next. This is true 
across all market sectors, from premium to value. 
 It is an exciting time in the development of retail. 
The future lies in creating truly unique brands and brand 
environments. Retailers need to be confident and believe in 
originality to create standout in an increasingly sophisticated 
and competitive market. 

D
alziel and Pow is a leading global  
design agency focused on retail branding, 
interiors and graphic design. We have 
offices in London, Mumbai and Shanghai 
and over 100 skilled staff, spanning 15 
nationalities. We create retail brands and 

branded environments, with strategic goals that deliver real 
commercial benefit to clients. Our international reach has 
grown over recent years and in 2011 we were active in 25 
countries around the world, from China to Chile, Austria to 
Australia. We’ve have been working within the Asia-Pacific 
region for many years, with a base for the region in 
Shanghai for over three.  
 APAC’s economic growth is impressive; what might 
have taken the West decades, this region is achieving in 
a quarter of that time. Retail epitomises this progress, 
consumer tastes and demands are changing and growing 
ever more sophisticated. The customer is exposed to more 
choice through online channels and physical environments, 
either by travelling more or through increased exposure to 

international brands. The arrival in this region of the  
likes of Zara, Costa, H&M and Apple has enhanced and 
challenged local marketing and businesses, but at the 
same time created more consumer demand for the new 
ideas and offers.  
 At any time on the high street, the vast majority of 
stores are just not fit for purpose. Retail expectations are 
developing so fast that poor stores far outnumber the 
good... either by design or by decay so many are just 
outdated. Consumers are changing their expectations of 

 Retail expectations are developing  
so fast that poor stores far outnumber 
the good... either by design or by decay  
so many are just outdated.  



K-Boxing
K-Boxing’s new flagship opened in Zhengzhou, China, in February.  
It embraces a new generation of store design, tying in with K-Boxing’s 
future vision to be an established premium lifestyle brand that offers luxury, 
style, heritage and quality garments for the professional Chinese market. 
Assertive architecture and a series of interior spaces frame a relaxed and 
spacious two-floor environment, linked with a bold feature staircase.  
Three key departments are defined by uniquely owned material treatments, 
sophisticated detailing, an intimate and distinctive tone of voice and bold 
large-scale photography.



Dickies
We have been working with Dickies in China since 2010. A brand positioning 
and store evaluation exercise led to a complete redesign of their brand 
environment, and the new Dickies flagship opened last September on the 
prestigious East Nanjing Road, Shanghai. The store builds on the authenticity 
of Dickies’ brand heritage, focusing on the brand values of affordable,  
high-quality, durable and fashionable garments, and showcasing these in  
an environment that encapsulates the Dickies essence.



John Lewis 
We have provided ongoing creative support to John Lewis since 2001.  
This UK department store group has been improving its customer 
experience with the development of new concepts, on a department-by-
department basis during recent years. We have seen the rapid roll-out of 
our new women’s fashion scheme, which first launched in 2009, and two 
major openings for 2011: a new children’s department in the Oxford Street 
flagship and a new concept for consumer electronics in Stratford City. 



Primark
Located opposite the historic castle, Primark Edinburgh occupies 
approximately 7,000 sqm of retail space, over five floors. The new façade 
makes a dramatic impression on the street, with reference to and sympathy for 
the surrounding heritage, whilst using finishes and architecture that reflect the 
narrative of the brand. This store design reflects the fashionability the brand 
has established and moves the scheme forward in a competitive market.



A Global View 
We’re always excited about visiting new territories. 
While most of our travel does involve looking at shops, 
we always try to take a minute to absorb whatever else 
might be around us.  

Broadening our exposure to new cultures and people 
is hugely valuable to what we do here. We can find 
inspiration anywhere – sport, music, fashion or food 
can all spark a creative idea. We’ve had projects in every 
continent this year (except Antarctica).

Oslo 
Recovering from a late night at  
a launch party, followed by a very 
early start photographing the store 
before dawn! The Oslo Opera 
House is in a beautiful setting 
overlooking the fjords and was 
the perfect place to relax with the 
client and discuss next steps.  
– Rich

Santiago 
We think we might have eaten the 
best sushi ever, in Chile. Peruvian 
inspired apparently... Who knew?! 
– Sarah

Johannesburg 
You know you’re in Africa as soon 
as you get through airport security. 
Always some kind of celebration 
going on… you don’t get this kind  
of singing and dancing at Heathrow!  
– Miles

Singapore 
When a client cries at the opening 
of their new store all our efforts 
seem worthwhile. (These were tears 
of joy, we might add.) – Neil

Kiev 
One of our Russian clients 
very kindly took us to see 
Dynamo Kiev beat Be ikta  
1-0 in the Europa Cup. We 
couldn’t get the chant “DY-
NA-MO” out of our heads for 
days. – Andy

Mumbai 
Every day I travel to and from the office 
by rickshaw, which I absolutely love. The 
sights, sounds and smells en route are 
not always pleasant, but they are always 
interesting. I start and end each day with 
this journey and for me, it represents life 
in Mumbai – pure organised chaos! I feel 
lucky that I rarely have to take a taxi and  
I don’t need a driver. The rickshaw is an 
incredibly efficient way to get around, I’ll 
take this over the tube any day. 
– Glyn

Shanghai 
Watching the rapid economic 
change here in China, it’s hard to 
judge whether the country has 
just accepted western style… 
or if it ever will. With more and 
more western brands setting up 
operations here, you have to ask  
the question: will the population 
seek a uniquely modern Chinese 
identity – and who will be the first to 
define this offer to the mainstream? 
– Sam

London 

We have ten clients (and counting) 
in Westfield Stratford City – the 
largest urban shopping centre in 
Europe. This huge new site sits 
adjacent to the Olympic Park... 
Suffice to say that summer 2012 
looks set to be very busy indeed!  
– David



AS Watson
The new scheme we created for Superdrug launched in London at the start 
of the year and has been rolling out ever since. While it retains the required 
authority in pharmacy, health and personal care, it was designed to reflect 
trends used by high-fashion multiples, rather than the direct competition. 
Existing department names were rationalised and the store was segmented 
into new product zones, with more fashion-led, editorial-style communications. 
Superdrug is part of AS Watson, and elements of this concept are now being 
used by the group to support openings across Asia.



Next Home & Garden
In August 2011 Next launched a definitive 5,000 sqm fashion, home and 
garden pilot store in the UK. This is a new fascia for Next, where the 
existing core market of fashion and home is supplemented with a new  
DIY and garden offer. Next Home and Garden delivers a stylish and edited 
alternative to the regular out-of-town shed. Fashion-wise this store is as 
strong as any city-centre opening, but the store also builds on recent 
developments in the Next Home concept, to introduce flooring, decorating, 
fitted furniture, year-round garden and much more.



Timberland
Our new global retail concept for Timberland launched in Stratford, London, 
and brings the brand to life in an environment that inspires and equips the 
customer in a viscerally engaging and re-imagined way. The space is lined 
with a box within a box, to give the visitor a feeling of being inside looking 
out – an illusion created with the use of a New Hampshire landscape viewed 
through apertures in a timber shell, a reflection of Timberland’s heritage. 
Following the London opening two more sites opened in Shanghai and 
Singapore in late 2011.



Lindex 
Our work with Swedish fashion business Lindex continues with the recent 
opening of a new flagship in Oslo. The windows of this heritage façade are 
flooded in shades of red from the brand palette, creating standout on the 
high street. The illuminated ceiling feature draws you in from the street, 
and inside the store Scandinavian materials and geometric patterns create 
strong statements. The result is fresh and inspiring, helping to deliver 
inspiration and style ideas, complemented by great value product. This in 
turn delivers one of the company’s key values – that fashion is fun!



Oasis, Westfield Stratford City
Roll-out of our new Oasis concept 
continues with a brand new store in 
Westfield Stratford in London. Featuring 
many elements from the recent Argyll Street 
flagship, as well as some new initiatives, this 
is a really strong statement for the brand.

Paris: new Chilean client 
We’re delighted to announce that we are 
working with Paris, a leading Chilean 
department store, on a variety of design 
projects. Initially we were appointed to 
design a new concept for their womenswear 
department, but have subsequently been 
asked to work on a number of other 
initiatives. We were appointed last year and 
the new womenwear department will be 
launched this spring.

What we’ve 
been up to

What have we been doing since  
our last mailer? Here’s a round-up 
of new project wins, developments 
with existing clients, some 
upcoming events... the general  
D&P lowdown. 

Gordon Scott: in-store 
campaigns
Since 2010 we have been shooting brand 
campaigns for Gordon Scott. From editorial 
still life to high fashion lifestyle, each brings 
something new and refreshing for that 
season. For our latest kids’ campaign  
we commissioned an illustrator and came 
up with a family of animal and monster 
characters, while Men’s/Women’s S/S ’12 
gives a nod to the 1950s with its timeless 
portraits.

Digital design takes hold
As designers, we must utilise technology as  
a tool to enhance the shopping experience, 
just as customer behaviour is dramatically 
realigning how people interact with brands. 
We are starting to help our clients to 
explore, integrate and design across their 
operations, to create a clear and singular 
vision with a consistency of service. 
 As these channels and their usage 
develop, the future for many retailers will see 
fewer physical stores, but they will be larger, 
better located and more able to present 
the brand and service its customers. It is 
our challenge to connect the dots and help 
make a seamless customer experience. We 
are currently working on a number of digital 
initiatives for Foot Locker, Adidas and John 
Lewis, to name a few, and look forward to 
showing this work in the near future.

New Chinese client
We have been working with Metersbonwe 
on a major project which includes the 
development of a new brand identity. 
Metersbonwe is China’s leading casualwear 
company and we were appointed last 
summer. More details soon.



Balabala: the roll-out 
continues
Following our development of Balabala’s 
new store concept in 2009, they have now 
successfully completed a trial of store 
formats at various sites across China. We’re 
very excited to announce completion of 
some 600 stores. This is a very positive 
development for Balabala, affirming them  
as one of the top kidswear brands in China.

Foot Locker’s new brand
The Locker Room opened in London in 
late 2011 and is the debut store for Foot 
Locker’s exciting new retail identity. The 
Locker Room extends from Foot Locker’s 
core strength in footwear to include 
apparel and accessories. We have created 
the identity, communications and store 
interior… the total brand experience.

India news: Peter England
On going to press we had just been 
appointed by Peter England – another 
new win for our India office. Peter England 
is part of the Madura Fashion & Lifestyle 
Group, with whom we’re already working 
on their Allen Solly brand. The project is still 
confidential at this stage, but we will be able 
to say more soon. 

Winning 
design!

Retail Week Awards 2012
Hat trick plus one! For an amazing 
four years running we’ve won Store 
Design of the Year at the Retail Week 
Awards. Congratulations to everyone 
who worked on Next Home and 
Garden, which was awarded the prize 
at a ceremony in London in March.

www.retailweekawards.com

ARE Design Awards 2012
Congratulations to Timberland  
and Next! As part of Globalshop,  
in a ceremony in Las Vegas, 
Timberland Stratford was awarded  
the Grand Prize for its category and 
Next Home and Garden in Shoreham 
came highly commended at the 
annual ARE Design Awards.

www.aredesignawards.com

JLP: new format stores
Continuing our ongoing work with John 
Lewis, we’re very excited to announce that 
we are currently working with their in-
house team to design and develop the new 
flexible department store format, the first of 
which will open in Exeter, UK, this autumn. 
Comprising 6,500 sqm, comparedwith an 
average John Lewis department store of 
12,000 sqm, the concept will be designed to 
maximise the opportunity for multichannel 
shopping, whilst ensuring customers 
have access to a comprehensive JLP 
assortment.

Primark Selfridges
In late 2011 Primark made news with the 
launch of two menswear concessions, in 
Selfridges Manchester and Birmingham. 
We developed this new concept in just six 
weeks, from brief to installation. The new 
identity is very strong and is already proving 
popular with Selfridges customers. 

www.dalziel-
pow.com

Read more news  
on our website:


